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About Prevent Child Abuse North Carolina and 

our work with Frameworks Instituteé.

Ä Our communications not effective in moving public 

to understand/support child abuse prevention

Ä Body of research conducted for PCA America

Ä Translation of research into communications practice 

needed MORE support in the field

Ä NC Strategic Frame Analysis Ê Study Circle



Presentation Goals

1. Increase knowledge of the Frameworks 

Institute research on public understanding of 

child development

2. Increase awareness of Frameworks Institute 

strategic frame analysisÊ and concept of  

ñreframingò

3. Introduce the child development frame



Thinking About Communication

Ä What is it good for? 

Ä Who communicates about our issues? 

Ä What do we need to know to do it well to 

advance solutions to social problems?   
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Communicat

Communications is a powerful tool for change

Ä How you communicate defines the problem, 

sets the parameters of the debate, determines 

who will be heard, and influences how the 

public and leaders understand your issue and 

take action for (or against) your issue. 

Ä Everyone in your agency has the opportunity 

to communicate and advance your agenda.
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How do we communicate effectively? 

Ä How do people process information ïnew 

information about a specific social issue?

Ä How does the public already view your issue (what 

are dominant cultural models)?

Ä How can you construct your messages so that the 

public/leaders better understand and support your 

issues? (what frames are most effective)?
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How We Process Information
Â People are not empty vessels that we fill with data 

and information

Â The mind is a swampof hypotheses 

based on prior experience, expectation 

and knowledge.  ñSchemaò
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Changing the Lens:
How do humans process information?

Ä ñSchemaòare activated by 

new information

Ä Young children are just 

beginning to process 

information and develop 

ñschemaò 

Ä Dog ------------ Animal
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How We Process Information
Â We use mental shortcuts to make sense of the world

Â Incoming information provides cues that connect to 
the pictures (schema) in our heads

Â Finding some familiar element causes us to activate an 
existing picture/story in our heads, and we understand 
the new information as if it were an exemplar of that 
old story.

Â Understanding means finding a story you already 
know and saying, óOh yeah, that one.ô

Â Once we have found (the) story, we stop processing.
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We make inferences about specific examples 

given more abstracted general categories.

�MWe make inferences and judgments about 

specific social issues by using general cultural 

models 
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